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EMEA CRM Channels Manager 
Ubisoft is a leading creator, publisher and distributor of interactive entertainment and services, with a rich portfolio of world-renowned brands, including Assassin’s Creed, Rainbow Six Siege, The Division, Ghost Recon, For Honor, Rayman and Far Cry.

The teams throughout Ubisoft’s worldwide network of studios and business offices are committed to delivering original and memorable gaming experiences across all popular platforms, including consoles, mobile phones, tablets and PCs. For the 2016-2017 fiscal year Ubisoft generated sales of €1,460 million.

To learn more, please visit www.ubisoftgroup.com
Context 
Games industry evolved towards services and the need to win a good share of players’ entertainment time. Acquiring new customer is one of the challenges, the other is to keep them in Ubisoft ecosystem. The service that Ubisoft will provide all along the gamer journey will make the difference among a highly competitive market. The communication towards gamers has to be multichannel and personalized. Send the right message, to the right person, at the right moment, through the right channel and right device.

Ubisoft has leveraged one of the top ranking leading technology in Campaign Management: Adobe Campaigns (aka Neolane), but also operates on other channels (web banners, in-game news, console hubs) with specific tools. The CRM Department is in charge of the CRM Channels for the entire EMEA zone, collaborating with varied clients like Ubisoft HQ, EMEA HQ and subsidiaries and production teams from all over the world.

In this context, the EMEA CRM Channels Manager will have a cross-channel overview of the activity & in charge of weekly prioritization & segmentation. Always looking for increasing the CRM campaigns performances, he/she will dedicate to optimize all CRM channels to deploy marketing/communication strategies. 

The EMEA CRM Channels Manager will build channel recommendations with the CRM Lifecycle team. 
He/she will also accompany the development of new channels (AdServer inventory, mobile).

Lastly, he/she will manage 2 people directly.

Main responsibilities
· Overlook the CRM multi-channel action planning

· Gather partners’ needs and collaborate with the EMEA Operations Manager to ensure the deliverability of a top quality campaign in time

· Ensure the optimized use of all the CRM channels

· Develop process & templates to ensure efficient collaboration with lifecycle team
· Identify opportunities for new channels leveraging the Consumer Data (PC launcher, mobile, Social Networks)

· Drive a strong ROIst approach of the CRM activity

· Establish KPI in collaboration with partners prior to the campaigns

· Follow-up on campaigns’ performances, highlighting best performances & practices for partners
· Deliver monthly reports of the activity

· Implement & analyze AB testing 

· Develop a strong expertise on Consumer Data to build CRM strategies

· Create audience segmentation depending on the Business objectives

· Analyze consumers’ behaviors & preferences to adjust messages & channels used

· Collaborate with IT & BI teams to ensure data availability & activities’ reports

· Make the Consumer Data available for all partners
· Provide Local Custom audiences for Media campaigns
· Collaborate with Ubisoft Store & Retail teams to develop a more personalized customer experience

· Systematize campaigns’ post-mortem & identify best practices & room for improvement

· Be responsible for top quality emails campaigns

· Gather & share both internal & external best practices for emailing campaigns in terms of content, timing, segmentation

· Respect Ubisoft commercial pressure rules

· Master Neolane to set-up batch campaigns in collaboration with CRM integrators

· Collaborate with IT & BI teams to identify enhancement for Neolane 

· Management – 2 direct reports

· The AdServer & SLA specialist (full time job)

· The Channels coordinator assistant (intern) 

Key competencies
· A previous experience ideally in the CRM or Digital Media teams

· Excellent project management skills

· ROI-driven

· Excellent organizational skills & commitment to detail

· Strong understanding of data segmentation and targeted messaging

· Experience managing web-based applications such as content management systems, social business software and email service clients

· Good technical understanding of software architecture and customer databases

· Expertise in consumer data analytics and campaign reporting Curious & team-player

· Handling the pressure of a very fast-paced industry, all the more so within the CRM team

· Proficient in English

· Good usage of the Microsoft software (Office, Visio)

Pluses
· Experience in using Adobe Campaigns tool (Neolane)

· Good understanding of entertainment and/or video game industry

· Interest in technology and social media
